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Our Brand




DAWN is Building the Infrastructure
for the Internet of Tomorrow

Connecting networks, capital, and real-world deployment to make digital
Infrastructure more local, accessible, and open.

DAWN has evolved beyond a wireless network into a broader system for building and coordinating digital
infrastructure. Our identity reflects that movement: signals traveling across networks, capital routed toward
real-world deployment, and technology made clearer and easier to use.

The wave represents signal, routing, and continuous connection. Amber-to-coral highlights mark active
moments—connection, deployment, and progress—while graphite foundations communicate depth, credibility,
and focus. Across light and dark environments, the brand remains clear, grounded, and human.
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BRAND IDENTITY

How We Speak

We speak with
clarity, confidence, and warmth.

We make complex technology and infrastructure
feel understandable, credible, and relevant
without hype or unnecessary jargon. ACross
every audience and channel, our voice stays
direct, grounded, and human.

> Clear

We use simple, direct language
to make complex ideas easy to
understand.

Confident

We speak with conviction,
without exaggeration or
unsupported claims.

Grounded

We focus on real technology,
infrastructure, and needs—not
hype or empty promises.

> Human

We sound natural,
approachable, and respectful—
never cold or overly corporate.

> Informed

We explain the technology and
systems behind our work,
including the “why.”

> Forward-looking

We are optimistic, practical, and
focused on meaningful
progress.
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Logo Meaning

The DAWN logo is built from a continuous wave, Horizontal Lockup s
representing signal, routing, and connection
across digital infrastructure.

Its amber-to-coral gradient conveys energy and //\// D AW N D AW N

progress, while the flowing form expresses
rhythm and forward motion.

| Vertical Lockup Logomark

Signal Connection //\\//
Active transmission Linked systems and D AW N
and movement.

continuous flow.



Logo Color Variations

Use the gradient lockup whenever possible. For single-color applications, use white on dark backgrounds and black on light backgrounds.

/N DAWN Ny DAWN

Gradient on Dark Monochrome on Dark

DAWN Ny DAWN

Gradient on Light Monochrome on Light



Minimum Size

To preserve clarity and legibility, the DAWN
horizontal lockup should not be reproduced
below 32 px in height. Always scale the logo
proportionally and retain its original spacing.

37 "::1’5_ A7
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7Y/, DAW N I 32 px minimum size



Logo Safe Area

Maintain clear space equal to the height of the

logomark on all sides. Keep this area free from
text, imagery, and other graphic elements.




Co-Branding

When paired with a partner logo, place the
DAWN lockup first and separate both marks with
a clear divider. Maintain equal spacing and
balanced visual weight, without altering either
logo.

1x

v, DAWN - X -LOGO
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Don’t

N DAWN .2 DAWN

X

Don't distort

~ ORNT % DAWN

Don't rotate

X

Don't change color

Don't reduce opacity

X

12

DAWIN

Don’t change the original solid
color with an outline

DAWN

Don't use gradient
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Token Assets

USD.inf USD.inf
These token assets extend the DAWN visual e sUSD.infra

system across USD.infra and sUSD.infra, using
the DAWN logomark as the primary identifier.

Use the approved variant that provides the
clearest contrast for its background. Do not alter
the mark’s proportions, gradient, or background
treatment.
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BRAND IDENTITY

Ember Accents

Ember is a signal, not a surface.

Usage rules

Keep accents to approximately 5% of the
composition.

Use amber for active states and coral for key
highlights.

Reserve the gradient for primary actions or
one accent word.

Always flow from amber = coral; avoid large
accent-filled surfaces.

Active states and live signals Supporting warmth
and transitions

Coral
HE84066

Network nodes and Primary actions and
key highlights selected accents
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Base & Surfaces

Graphite creates depth, focus,
and contrast.

Page Base Surface 1 Surface 2

#07080B #OEOF14 #13151B

Primary page background Navigation and footer Cards and panels
Usage rules

 Use Page Base as the primary dark

background. Elevated Footer Warm
e Layer surfaces gradually for navigation,
panels, and elevated content. #1B1D24 #10080F

o Keep tonal shifts subtle so Ember accents
remain the focus.

e Avoid pure black; use Footer Warm sparingly
for atmospheric depth.

Raised surfaces Subtle warm
and overlays background shift
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Text & Ink

Warm ink keeps the system clear,
calm, and human.

Ink Primary | Ink 80 Ink 60

Usage rules HFAF7F2 #C5C2BF #8D8BSA

e Use Ink Primary for headlines and high-
emphasis text.

o Set body copy to 78% opacity for comfortable
reading.

e Use 55% opacity for metadata, labels, and
secondary information.

e Avoid pure white; maintain contrast without
creating visual harshness.

Headlines and primary text Body copy Metadata and
secondary text
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Data Visualization

Color supports understanding,
not decoration.

Usage rules

o Use Amber for the primary metric or key
trend.

e Use Rose, Coral, and the Benchmark violet to
distinguish supporting series.

o Reserve Green and Red for positive and
negative states.

o Keep charts to 4-5 active colors and reinforce
meaning with labels or line styles.

18

Highlight
#E84066
Primary data and Secondary series Highlighted metrics
key trends and categories and tertiary series

Alert
#E23D32
Positive change and Comparisons and Negative change,
healthy status external benchmarks risk, and error
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Typography

One typeface, used with clarity and
consistency.

Inter Bold
Inter SemiBold
e g e st Inter Medium

headings, card titles, and short CTA labels.
e Keep short function words lowercase unless
they begin the title. I n te r Re g u | a r
e Use sentence case for subtitles, descriptions,
and body copy. =
e Use uppercase only for short overlines,
categories, tickers, and technical labels. | n te r I_ I g h t
e Avoid long all-caps text and unnecessary
font-weight changes.
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lcons

Clear, balanced, and consistent.

Usage rules

Use a consistent outline style and visual
weight across each interface.

Keep stroke width, corner treatment, and icon
canvas consistent.

Choose simple, recognizable symbols and
avoid unnecessary detail.

©

(¢)

((A))
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lllustration

Making complex
Infrastructure clear.

Usage rules

e Use a consistent isometric perspective across
every scene.

» Build forms in graphite with restrained Ember
highlights.

e Use grids, routes, and nodes to show
structure and connection.

» Keep compositions focused and avoid
unnecessary detail.
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lllustration Palette

Built for depth, signal, and
infrastructure.

Usage rules

e Use primarily in infrastructure illustrations,
maps, and network diagrams.

» Build compositions on graphite and warm
earth tones.

o Reserve brighter reds and oranges for active
nodes, routes, and focal details.

» Use selectively; avoid equal color weighting
or replacing the core Ember palette in Ul.

Signal Red

HEO442F

Active nodes and
focal signals

Sand

#DEB378

llluminated windows
and highlights

Deep Ember

#B33228

Secondary accents
and warm depth

Deep Graphite

#1B1B1D

Structural forms and
deep shadows
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Terracotta

#C87A64

Architectural details
and midtones

Warm Earth

#30241E

Ground planes and
atmospheric depth
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Supporting lllustration Tones

Soft Light Warm lvory Oxide Gold Signal Pink
#F7D9B4 #E9C89B #B77932 - #D99A86 #D94B73
Soft highlights and Soft illumination and Secondary routes and Lit planes and warm Live signals and
light bloom reflected light structural highlights reflections focal markers

Coral Rose Burnt Copper Bronze Brown Muted Plum Night Charcoal

#D/5F68 H#A9653B #O6B4A34 H#OA3447 H#262426

Supporting signals and Structural outlines Side planes and Compute accents and Secondary shadows and
active details and warm edges architectural shading shadow variation form separation



' The Opportunity

DAWN Makes Digital Infrastructure Local

DAWN turns neighbors into networks.




CONNECTIVITY 2 A

1- The networks that move data 2 - The compute that processes it
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Graphic Elements

A visual language of signal, routing,
and atmosphere.

Nodes & rings Routes & Paths
Usage rules

» Use nodes and rings to mark endpoints,
activity, and connection.

e Use solid or dotted paths to communicate
routes and movement.

 Use ambient glows sparingly to create depth
and guide attention.

e Use grids to suggest structure and scale;
keep them subtle behind content.

Ambient glows Grids
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Photo

DAWN photography captures the real people,
places, and technology behind digital
infrastructure.

Choose clear, authentic imagery with a
documentary feel, and avoid generic or overly
staged stock photography.

Y U
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